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“The battle for a
more sustainable
future will be won
or lost in cities.”
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THE 21st CENTURY
URBAN CHALLENGE
The world is at a crossroads. As we have witnessed
in 2020, the world has been living in what has been
called “the new normal,” as people living in cities,
especially poor and vulnerable groups have been
disproportionately hit with social, economic, and
political challenges from the COVID 19 pandemic.
This has resulted in devastating setbacks to
reaching the Sustainable Development Goals to
reduce poverty and advance inclusive, safe, resilient,
and sustainable cities. However, despite these
setbacks, cities and urban areas remain central to
the sustainable development trajectory.
In the next decade, the world will continue to
urbanize, from 56 percent today to 60 percent by
2030. Urban areas are expected to absorb virtually
all the future growth of the world’s population. How
we plan, build, and manage our cities today will
determine the outcomes of our efforts to achieve
a sustainable and harmonious development
tomorrow. Well-planned cities allow all residents the
opportunity to have safe, healthy, and productive
lives. Well-designed cities present nations with
major opportunities to promote social inclusion,
equality, resilience, and prosperity. The prevalent
global standard urbanization model has produced
unbalanced densities, segregation, poverty and
environmental degradation.

It has missed the economic advantages offered
by economies of agglomeration, while losing the
sense of conviviality that the street and public
space could generate. It has isolated a large part
of the population in slums and sub-standard
suburbs against the formal city and its gated
communities that increasingly require surveillance
and control. The unexpected consequences of this
unsustainable model include the rising cost of living
in cities, unemployment, high energy consumption
and negative environmental impacts.

THE POSITIVE ROLE OF CITIES
Cities are the world’s engines for development.
Cities represent an unparalleled opportunity to forge
a new urban era where people can find freedom,
equal opportunities, inspiration, health and security.
With good management cities can provide quality
of life while building sustainability. Understanding
the city as a complex system is needed to achieve
short-term economic goals with longer-term
policies and strategies that focus on shared
prosperity, better health, safety, and wellbeing of all
the city’s inhabitants.
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Though the urban transition may pose complex
challenges for a shared and sustainable future,
cities provide the answers to these challenges and
are the drivers of their solutions. Cities themselves
are the greatest asset in promoting and pursuing
sustainable development. In a compact and wellplanned city, investments in urban infrastructure
will reach more recipients and yield more perdollar benefit than in rural contexts. A compact
city offers businesses a comparative advantage in
terms of competitiveness and employment. Poor
and disadvantaged people living in cities are more
likely to be lifted out of poverty than their rural
counterparts as urbanization and urban density
brings value.

The current age of urban dominance
and economic globalization has
produced patterns of growth and
development that provide dynamic
opportunities but pose imperative
challenges that need to be
addressed collectively and require
the commitments of all: cities and
their organizations, communities
and individuals, national entities,
professionals, researchers, educators,
businesses, the civil society at large.

Cities can also offer the best climate change
solutions. A compact, densely populated and
well-planned city generates lower emissions and
consumes less energy per capita than sprawling
and dispersed urban districts. The quality of a
city’s urban fabric has significant implications for
ecologically sustainable development given that
buildings account for 30 percent of all greenhouse
gas emissions. Of equal importance, a densely
populated, well-planned city offers the opportunity
for inclusive governance, which is fundamental to
sustainable urban development.

The World Urban Campaign is a global
movement to rally them all through
a positive vision and understanding
of the tremendous benefits cities can
bring to future generations. It is about
dealing with the most challenging
aspects of urbanization that require
new, innovative ways of thinking, new
levels of understanding, and most
importantly, new partnerships.

More than ever, our shared vision is to
achieve cities and human settlements
where every individual can enjoy
equal rights and opportunities, as well
as their fundamental freedoms. To
achieve this, we need to implement
the Sustainable Development
Goals and the complimentary New
Urban Agenda which is grounded
in the Universal Declaration of
Human Rights and informed by
the Declaration on the Right to
Development and the Right to the City.
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THE NEW URBAN AGENDA
In this unprecedented era of increasing
urbanization, we have reached a critical point
in understanding that cities can be the source
of solutions to, rather than the cause of, the
challenges that our world is facing today. If wellplanned and well-managed, urbanization can be
a powerful tool for sustainable development for
both developing and developed countries. The New
Urban Agenda represents a shared vision for a
better and more sustainable future – one in which
all people have equal rights and access to the
benefits and opportunities that cities can offer, and
in which the international community reconsiders
the urban systems and physical form of our urban
spaces to achieve this.

By incorporating a new recognition of the
correlation between good urbanization and
development, the agenda underlines the linkages
between good urbanization and job creation,
livelihood opportunities, and improved quality of life,
which should be included in every urban renewal
policy and strategy. This further highlights the
connection between the New Urban Agenda and
the 2030 Agenda for Sustainable Development,
especially Goal 11 on sustainable cities and
communities.
There is no single prescription for improving
urbanization and achieving sustainable urban
development, but the New Urban Agenda provides
the principles and tested practices to bring its
vision to life. May it inspire and inform the decisionmakers and urban inhabitants of the world to take
ownership of our shared urban future: one policy,
law, plan, design, or project at a time. At this critical
juncture in human history, rethinking the way we
plan, build, and manage our urban spaces is not an
option but an imperative.

The New Urban Agenda presents a paradigm
shift based on the science of cities; it lays
out standards and principles for the planning,
construction, development, management, and
improvement of urban areas along its five main
pillars of implementation: national urban policies,
urban legislation and regulations, urban planning
and design, local economy and municipal finance,
and local implementation. It is a resource for
every level of government, from national to local;
for civil society organizations; the private sector;
constituent groups; and for all who call the urban
spaces of the world “home” to realize this vision.
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The World Urban Campaign:
A Global Catalyst for Change
The World Urban Campaign is an advocacy and
partnership platform set up to raise awareness
about positive urban change in order to achieve
green, productive, safe, healthy, inclusive, and wellplanned cities.
The World Urban Campaign provides multiple
avenues to give a voice to everyone, helps develop
synergies between organizations through dialogue,
and promotes urban solutions to achieve resilient
and sustainable cities and communities.

The World Urban Campaign constitutes a
collective intelligence representing more than 170
organizations organized in 16 constituencies. It is
driven by an inclusive democratic governance giving
a voice to everyone. Partners of the campaign are
wholly independent organizations joining hands on
the agreed principles of The City We Need.

GOVERNANCE
The World Urban Campaign is made of the
following members:

Partners

“We represent a variety of stakeholders engaged in cities
and communities. We thrive to represent all voices through
our constituent groups: Local and Sub-National Authorities;
Research and Academia; Civil Society Organizations; Grass
Roots Organizations; Women; Parliamentarians; Children and
Youth; Business and Industries; Foundations and Philanthropies;
Professionals; Trade Unions and Workers; Farmers; Indigenous
People; Media, and; Older Persons. This variety enables dialogue
and cooperation between the partners in the World Urban
Campaign and a comprehensive joint outreach on urban issues.”

Organizations that have signed a statement of
commitment supporting the principles of the WUC,
The City We Need manifesto and committing to a
number of activities for a minimum period of two
years.

City Partners
Local governments that have signed a statement
of commitment supporting the principles of the
WUC, The City We Need manifesto and committing
to a number of activities in their city for a minimum
period of two years.
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City Changers
Individuals that have participated in an Urban
Thinkers Campus organized under the banner of
the WUC, and committed to the principles of the
WUC, The City We Need manifesto, supporting
the campaign’s key messages and contributing to
specific WUC outcomes for a period of two years.

Sponsors
Organizations that have signed a contribution
agreement with UN-Habitat on the World Urban
Campaign supporting the principles of the WUC,
The City We Need and committing to financially
support the WUC activities while benefitting from a
special visibility as WUC sponsors.

Partners are organized into 16 Partners
Constituent Groups:
1. Local and Sub-national Authorities
2. Research and Academia
3. Civil Society Organizations
4. Grassroots Organizations
5. Women
6. Parliamentarians
7. Children and Youth
8. Business and Industries
9. Foundations and Philanthropies
10. Professionals
11. Parliamentarians
12. Trade Unions and Workers
13. Farmers
14. Indigenous People
15. Medias
16. Older Persons

All members meet annually during the WUC
Assembly to exchange on the results of WUC
activities. The World Urban Campaign is comprised
of several governing committees under the
leadership of the UN-Habitat Executive Director:
The Steering Committee is the catalyzing, actionplanning and monitoring organ of the World Urban
Campaign. It guides the substantive and operational
matters of the WUC and serves as an advisory
body to the Executive Director of UN-HABITAT. The
Steering Committee is led by two WUC Co-Chairs,
the Parners Constituent Groups Chairs and UNHabitat. The Steering Committee meets quarterly.
Working Groups are defined by the Steering
Committee and constituted by selected Partners
that have agreed to contribute. They discuss the
WUC vision and governance, its communication,
outreach and engagement activities, as well as
specific initiatives.
The Secretariat, led by UN-Habitat, supports
the Steering Committee. It provides guidance
and liaises with all partners to carry out agreed
activities, assists in the development of processes
and protocols to match campaign goals and
strategies with partners interests. It acts as an the
interface between the partners and UN-Habitat
divisions and programmes.

Elections
The World Urban Campaign partners elect their
representatives every two years, during the World
Urban Forum:
The two Chairs of the Steering Committee
A Chair and Co-Chair(s) for each of the
Partners Constituent Groups
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Key Milestones
Habitat II Conference
3-14 June 1996 | Istanbul, Turkey
The Habitat Agenda establishes the need for
partnerships between governments and the
various sectors of civil society, local authorities,
businesses, academics, trade unions, professional
organizations, youth and women groups, in order to
achieve sustainable development.

Twenty organizations meet and form the first Steering
Committee of the Global Campaign on Sustainable
Urbanization.
2009 | Paris

Launch of the World Urban Campaign/ Fifth Session of
the World Urban Forum
22-24 March 2010 | Rio De Janeiro, Brazil

UN-Habitat establishes two global campaigns on
Secure Tenure and Good Urban Governance.
1999 | Nairobi

Launch of first ‘I’M A CITY CHANGER’ Campaign
Amsterdam, 2012


UN-Habitat’s Governing Council requests a forwardlooking assessment of the two above campaigns and
decides to merge them into one single forward-looking
strategic campaign on sustainable urbanization.

World Urban Forum 6: Launch of the Manifesto for
Cities - UN-Habitat Executive Director tasks the World
Urban Campaign to elaborate a new urban paradigm
towards the Habitat III Conference

2003 | Nairobi

1-7 September 2012 | Naples, Italy


At 23rd Governing Council, Member States officially
call for a single campaign: the Global Campaign on
Sustainable Urbanization.
2005 | Nairobi

First Urban Thinkers Campus initiates ‘The City We
Need’ towards the Habitat III Conference
October 2014 | Caserta, Italy
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UN Sustainable Development Summit – Urban SDG (11)
is adopted on sustainable cities and communities to
address urban issues in the Development Agenda 2030
25-27 September 2015 | New York, USA

Adoption of The City We Need 2.0
12 March 2016 | Prague

Habitat III Conference: the WUC is recognized as part
of the legacy of the Habitat III Conference in the New
Urban Agenda adopted by Member States in Quito.
17-20 October 2016 | Quito, Ecuador

WUC 1st Assembly: World Urban Campaign New
Governance and Vision 2030 adopted
November 2020 | Nairobi, Kenya / online

Our Vision:
“Together shaping
the future of
cities leaving no
one behind.”
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Our Vision, Goal and Mission
OUR VISION
“Together shaping the future of cities leaving no
one behind.”

OUR GOAL
“Help achieve the urban dimension of the
sustainable development goals (SDGs) by 2030
and implement the New Urban Agenda.”

OUR MISSION
“Our mission is to contribute in developing
solutions and take action in cities and
communities in implementing the New Urban
Agenda to accelerate the achievement of the
sustainable development goals (SDGs) by 2030.”
Sustainable urbanization is understood by
all partners as a process which promotes an
integrated, gender-sensitive and pro-poor approach
to the social, economic and environmental
pillars of sustainability. This integrated approach
further requires that investments be made in new

forms of technology and inclusive governance.
More specifically, the principles of sustainable
urbanization involve:
Accessible and pro-poor land, infrastructure,
services, mobility and housing;
Socially inclusive, gender sensitive, healthy
and safe development;
Environmentally sound and carbon-efficient
built environment;
Participatory planning and decision making
processes;
Vibrant and competitive local economies
promoting decent work and livelihoods;
Assurance of non-discrimination and
equitable rights to the city; and
Empowering cities and communities to plan
for and effectively manage adversity and
change.

WORLD
URBAN
CAMPAIGN

OUR STRATEGIC ACTIONS

OUR ACTIONS ARE DRIVEN BY THE
FOLLOWING PRINCIPLES:

Advocate and raise-awareness on the role of
cities and communities in achieving the SDGs
and delivering positive change.
Identify solutions to catalyze action between
stakeholders in cities and communities.
Promote actions that have the best potential to
scale-up and accelerate the achievement of the
SDGs.
Mobilize partners to implement the NUA and
accelerate the achievement of the SDGs
through specific alliances and joint actions.
Measure the results of joint actions and identify
concrete achievements towards the SDGs.

Ambition: With just 10 years to go to meet the
targets of the SDGs, we need to have ambitious
goals commensurate with the global effort
needed to deliver the 2030 promise under the
Decade of Action.
Collaboration: we conceive and deliver action
in a spirit of collaboration and mutual support
among the diverse community of partners,
complementing each other rather than
competing. We thrive to build synergies in order
to catalyse action as needed in implementing
the NUA to accelerate the achievement of the
SDGs. Urban Thinkers Campuses are the key
platforms to do so.
Result-driven: Our actions are driven by results
that are measurable. We are accountable,
transparent and we monitor our actions on the
ground and demonstrate impacts of solutions in
cities and communities. Our contributions to the
SDGs are tangible.
Partnership: We thrive to deliver in partnership
with UN-Habitat.

Our Goal:
“Help achieve the urban dimension
of the sustainable development
goals (SDGs) by 2030 and implement
the New Urban Agenda.”
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What We Promote
and How
WHAT WE PROMOTE

HOW WE PROMOTE

The World Urban Campaign promotes the
implementation of the New Urban Agenda to
achieve the SDGs. It does so through a set of
principles and drivers of change as defined in The
City We Need, our manifesto.

The World Urban Campaign engages a variety
of organizations and the general public through
action campaigns on key areas to raise awareness
on critical issues and promote positive urban
changes. The World Urban Campaign promotes
policy dialogues to discusses urban issues, identify
solutions and act through initiatives developed
and implemented locally along agreed platforms
such as the Urban Thinkers Campus. Solutions
and actions are documented and lessons learned
shared broadly for improving future actions.

We promote cities that are socially inclusive and
engaging; affordable, accessible and equitable;
economically vibrant and inclusive; collectively
managed and democratically governed. We
advocate for cities that foster cohesive territorial
development, is regenerative and resilient, have
shared identities and sense of place. The City We
Need is well planned, walkable, and transit-friendly,
safe, healthy and it promotes well-being, learns and
innovates.
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The City We Need
The City We Need (1.0)

The City We Need NOW! (3.0)

Initiated in 2013, The City We Need (1.0) is a
manifesto of the World Urban Campaign made of
nine principles suggesting concrete ways to achieve
sustainable urban development. The City We Need
(1.0) was launched in New York in March 2014, prior
to the Seventh Session of the World Urban Forum.

Realizing the New Urban Paradigm

The City We Need (2.0)
Towards a New Urban Paradigm
Revisited in 2015, The City We Need (2.0)
provided a more advanced urban paradigm
and vision prepared before the United Nations
Conference on Housing and Sustainable Urban
Development (Habitat III) held in Quito in 2016.
It was drafted through the contributions of 7,596
men and women from 113 countries and 2,251
organizations, representing 14 constituent groups:
Local and subnational authorities, Research and
Academia, Civil Society Organizations, Grassroots
organizations, Women, Parliamentarians, Children
and youth, Business and industries, Foundations
and philanthropies, Professionals, Trade Unions
and Workers, Farmers, Indigenous people and the
Media. The City We Need (2.0) is comprised of 10
principles and 10 drivers of changes, widely shared
and illustrated before the Habitat III Conference. It
was adopted in Prague on 12 March 2016.

In 2021, the World Urban Campaign partners have
started to revisit The City We Need (2.0) recognizing
the daunting task of building back stronger after
the devastating impacts of the COVID-19 pandemic
and the rising climate change challenges.
The revised manifesto is meant to convey the
urgency of multiple and interconnected urban
challenges. It reiterates the need to make cities
and human settlements inclusive, safe, resilient
and sustainable by the end of the decade while
meeting the ever-more urgent challenges of climate
change and disasters, eradication of poverty, public
health, migration, inequality and environmental
degradation.
The City We Need NOW builds on the
implementation of global agreements such as the
New Urban Agenda, the Sustainable Development
Goals, the Paris Climate Agreement, and the Sendai
Framework for Disaster Risk Reduction.
The City We Need NOW is a living document
updated by the WUC partners throught its 16
Partners Constituent Groups.
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THE TEN PRINCIPLES OF THE CITY WE NEED NOW (3.0)

1
2
3
4
5

Health and Well-being
The City We Need is healthy and
promotes well-being

Peace and Safety
The City We Need is free from violence
and fosters a culture of peace

Climate Adaptation and Resilience
The City We Need is free from violence
and fosters a culture of peace

Inclusion and Gender Equality
The City We Need is free from violence
and fosters a culture of peace

6
7
8
9

Culture and Identity
The City We Need has a strong sense of place
and has room for diverse identities

Local Governance
The City We Need is managed through public
participation and democratically governed

Urban Planning and Design
The City We Need fosters comprehensive and
integrated planning and development

Housing, Services and Mobility
The City We Need ensures access to
housing, services and mobility

Economic Opportunities for All

Learning and Innovation

The City We Need is economically vibrant
and provides opportunities to all

The City We Need learns and innovates
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The Urban
Thinkers Campus
The Urban Thinkers Campus (UTC) is a global
platform for urban partners to generate synergies
towards the implementation of the New Urban
Agenda and the Sustainable Development Goals. It
is conceived as an open space for critical exchange
between urban researchers, professionals, activists,
social workers and decision-makers who believe
that urbanization is an opportunity and can lead to
positive urban transformations. It is also intended
as a platform to build consensus between partners
engaged in addressing urbanization challenges and
proposing solutions to urban futures.
To date, it has engaged more than 25,000 people in
about 250 events worldwide.
2014

First UTC

one event

2015-16

UTC 1.0

26 events

2017

UTC 2.0

59 events

2018

UTC 3.0

26 events

2019

UTC 4.0

38 events

2020

UTC 5.0

30 events

2020

Covid-19 UTC

41 events

2021

UTC 6.0

35 events [Theme: Climate
Action]

2022

UTC 7.0

28 events

Urban Thinkers Campuses are designed around a
set of sessions:
Urban Thinkers Sessions to exchange on
critical areas of action.
Urban Labs to present and discuss new
ideas, concepts, legislations, tools and
solutions.
Roundtables for debate, across the board
exchange and agreements on action areas,
commitments, action plans and road map.
Plenary sessions to bring together results
of all Urban Thinkers Sessions, Urban Labs,
and Roundtables to keep all participants on
the same page and deliver key results to all.
Urban Thinkers Campuses contribute directly to the
following objectives:
Broaden and strengthen the engagement of
urban stakeholders on the implementation
of the New Urban Agenda.
Define priorities and means of actions to
implement the New Urban Agenda.
Gather commitments from different
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organizations and agree to roles and
responsibilities in the implementation of
specific actions.

key milestones towards the implementation
of priority actions to deliver the New Urban
Agenda.

Define action plans combining all priority
actions and commitments of stakeholders
engaged in the priority actions.

Share commitments, action plans and
road map publicly through WUC outreach
channels (website, social media, email and
others).

Agree on implementable road maps with
For more information, consult the Urban Thinkers
Campus resources.

The Urban Thinkers Campus
is conceived as an open space
to give a voice to everyone
and generate synergies
between essential partners
towards the implementation
of the New Urban Agenda
and the Sustainable
Development Goals.
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I’m a City Changer
‘I’m a City Changer’ is the awareness-raising
initiative of the World Urban Campaign. It is about
positive urban development, finding solutions
to urban challenges and giving voice to people
to change our urban future It is a promotional
campaign designed to increase awareness on
urban issues and promote solutions.
It gives a voice to individuals who take action in
cities and communities to help achieve the urban
dimensions of the 2030 Development Agenda.
It challenges urbanites to contribute actively to
creating good Cities for all, aiming directly at
sensitizing and creating awareness among citizens
on urban issues to achieve better cities. With global
cities predicted to absorb a growth of two-and-ahalf billion people between now and 2050 urban
change is and inevitability; the direction of this
change depends on the strength and will of civic
participation.

I’M A CITY CHANGER
AWARENESS CAMPAIGNS
City Changers join for better cities in country-,
city- and community-level campaigns engaging

the general public and demonstrating the value
of attitudes and practices towards improving the
livability of cities. Those campaigns should convey
to every citizen, young and elderly, men and women,
that changes in consumption, technology use,
lifestyles and attitudes can dramatically improve
our quality of life and impact on the livability of
cities in the future generations.

SHARE URBAN SOLUTIONS
AND INSPIRE OTHERS
We need to ensure just distribution and
preservation of fundamental resources in order to
guarantee their availability for future generations.
City Campaigns shall propose solutions to urban
challenges and share those through the World
Urban Campaign Solutions Platform.
The spirit of ‘I’m a City Changer’ is about sharing
solutions both at the local and global levels. It
is about the search for unique and innovative
solutions sparked from local proposals, while
inspiring change through sharing solutions and
experiences from cities around the world.
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Examples of actions in your city/community:
Sponsor and participate in the building of an
urban community garden.

Support the elimination of single-use
plastics in your community.
Generate awareness about your city’s
environmental footprint.

Advocate for more and safer bike lanes.
Lobby for more green spaces in your area
such as parks and forests.

I’M A CITY CHANGER

is about giving a voice to
everyone and promote
individual actions in
cities and communities.

JOIN THE
MOVEMENT!
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Join the World Urban Campaign
Join us to develop solutions and take action in cities
and communities to implement the New Urban
Agenda and help accelerate the achievement of the
sustainable development goals (SDGs) by 2030. We
build synergies and take action towards ambitious
goals commensurate with the global effort needed
to deliver the 2030 promise under the Decade of
Action.

Participate in the WUC Annual Assembly
More information: Joining Form and Template
Joining letter

BECOME A CITY PARTNER:
For local governments

HOW TO JOIN?
BECOME A PARTNER:

Sign a Statement of Commitments (including
sign-up to The City We Need Now!)
Commit to key areas of change in your city

For organizations and networks
Sign a Statement of Commitments (including
sign-up to The City We Need Now!)

Promote WUC activities, action campaigns and
WUC communication
Apply to lead an Urban Thinkers Campus

Commit to key areas of change
Receive regular updates on WUC activities
Promote WUC activities, action campaigns and
WUC communication

Use the WUC channels to share information
globally

Apply to lead an Urban Thinkers Campus
Participate in the WUC Annual Assembly
Receive regular updates on WUC activities
Use the WUC channels to share information
globally

More information: Joining Form and Template
Joining letter
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BECOME A SPONSOR:

BECOME A CITY CHANGER:

For private sector entities and foundations

For individuals

Contribute to the WUC through a formal
agreement with UN-Habitat

Participate in Urban Thinkers Campuses
Sign-up to The City We Need

Promote WUC key messages
Receive regular updates on WUC activities
Benefit from special visibility as WUC sponsor
(speaking opportunities, events, social medias,
media releases)
More information: Contact the WUC Secretariat

Take part in the WUC Annual Assembly
More information: Joining Form and City Changer
Toolkit
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World Urban Campaign Logos
Like several UN-Habitat programmes, special events and campaigns, the World Urban
Campaign (WUC) has its own logo to identify its activities.

The use of the WUC logo is limited to WUC activities
carried out by WUC partners and as approved
by the WUC Steering Committee. Those include
branding and promotion of the Urban Thinkers
Campus and other approved WUC events as well as
web and social media content.
The WUC ‘badge’ containing the wuc logo may be
used by approved WUC partners on their websites,
events and social media channels to signify their
partnership with WUC. The WUC logo shall not
be used by partners for fundraising unless jointly
agreed with UN-Habitat. The use of the WUC logo
does not signify approval or endorsement by UNHabitat of views and opinions expressed by WUC
partner organizations.

WUC partners wishing to use the WUC logo in their
publications (articles, books, reports, manuals,
toolkits and so on) must obtain the agreement
of UN-Habitat through the WUC Secretariat.
Publications bearing the WUC logo must adhere to
the boundaries, country names and designations
used by the United Nations as well as other editorial
guidelines. Publications must also include the WUC
disclaimer. Similarly, WUC publications prepared
jointly with UN-Habitat must obtain clearance by
the WUC Secretariat to use the WUC logo; those
publications are also subject to the use of the WUC
disclaimer. The WUC logos cannot be changed or
edited in any way. The WUC logo may be used by
the partners with or without the tag line “A Global
Catalyst for Change”.
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OTHER LOGOS

The Urban Thinkers Campus logo can only be used
by the WUC Partners for UTC events approved by
the WUC Steering Committee.

The ‘I’m a City Changer’ logo is a promotional
campaign logo designed to increase public
awareness of urban issues. This is a free logo to
use for anyone who shares the goals and abides by
the basic United Nations rules and principles.

The ‘City Changer’ logo stamp is used by the World
Urban Campaign (UN-Habitat and WUC partners)
to acknowledge outstanding achievements by
individuals. The “City Changer” logo can be used to
illustrate the achievements of specific individuals
ONLY as nominated by the WUC partners and
approved by the WUC Steering Committee. UNHabitat authorizes WUC partners to use this stamp
for the approved “City Changer” individuals as
endorsed, under specific conditions.

The UN-Habitat logo is restricted to institutions
that have signed a Memorandum of Understanding
or Agreement of Cooperation with UN-Habitat and
only in conjunction with the work undertaken with/
for UN-Habitat. Permission to use the logo by UNHabitat is required.
For more information, please consult the WUC Logos
Guidelines.
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Partners
Full updated list (21/11/22) on
www.worldurbancampaign.com/partners
4-H Organization - Nepal
7 Billion Urbanists (7BU)
ActionAid International Association
Adelphi
Aephoria.net
Agência Minas - Minas Gerais State Government
(ARMBH)

Centre for Environmental Planning and Technology
(CEPT) University
Centre International de Formation des Autorités et
Leaders (CIFAL) Newcastle
Centro Universitário Tiradentes
Cities Alliance – Cities Without Slums
Co-City - Les Co-Citoyens
Colegio de Arquitectos de San Luis Potosí A.C.
(CASLPAC)

Economic and Social Rights Centre (HAKIJAMII)
Engineers Without Borders (EWB) Bangladesh
Environnement et Développement du Tiers-Monde
- Relais pour le Développement Urbain Participe
(ENDA RUP)
Escuela Universitaria de Diseño, Innovación y
Tecnología (ESNE)
European Association of Geographers (EUROGEO)
European Cyclist Federation (ECF)

Agriskul - Kenya

Colegio Nacional De Jurisprudencia Urbanistica
(CNJUR)

American Planning Association (APA)

Comite21

Federación de Colegios de Arquitectos de la
República Mexicana (FCARM)

Arcadis NV

Commonwealth Association of Planners (CAP)

Federal University of Technology, Minna, Nigeria

Compass Housing Services

Fédération Nationale des Agences d’Urbanisme
(FNAU)

Architectural Association of Kenya (AAK)
Asociación de Autoridades Locales de México A.C.

Congress for the New Urbanism (CNU)

Association Agir pour Impacter

Congress for the New Urbanism California Chapter
(CNU-CA)

Association of Collaborative Design (ACD)
Association de Professionels (ADP) Villes en
Développement
Autoridad de Cuenca Matanza Riachuelo (ACUMAR)
Avina Fundacion
Bangladesh University of Engineering and
Technology (BUET)
Bauhaus-Universitat Weimar
Bela Rua
Board of Environmental Sustainability Trust
Bufete de Estudios Interdisciplinarios A.C. (BEIAC) /
MIRA
Centre for Environment Development (CED)

Consortium for Sustainable Urbanization (CSU)
Destiny Africa – Kampala Children’s Centre
Deutscher Verband für Post,
Informationstechnologie und Telekommunikation
e.V.
Dr. Akhtar Hameed Khan Memorial Trust (AHKMT)
Dreamtown Organization- Copenhagen

Eutropian

Fondation Lance d’Afrique Burundi
Fonds Mondial pour le Développement des Villes
(FMDV)
Fordham Urban Law Center
Fundación BogotArt
Fundación Gizagune
Fundación Hogares
Global & Local (Globalylocal)

Dubai Real Estate Institute (DREI)

Global Coalition for Inclusive Housing and
Sustainable Cities (IHC)

Eco Logic

Global Studio

EcoCity Builders

Global Urban Development (GUD)

Ecole Nationale Supérieure d’Architecture de
Montpellier- La Réunion (ENSAM)

Habitat District Secretariat of Bogotá
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Habitat for Humanity International (HFH)
Habitat Norge - Norway
Hong Kong University Polytechnic

International Society of City and Regional Planners
Institute (ISOCARP)
International Union of Architects (UIA)

Huairou Commission

Jamaica Family Planning Association (JFPA)
Famplan, Jamaica

Humaran Bachpan

James Cook University (JCU)

Imam Reza International University (IRIU)

Jeevanrekha Parishad (JRP)

Inclusive Habitat Project

Kerala Institute of Local Administration (KILA)

Indian Institute for Human Settlements (IIHS)

Kokkalis Foundation

Indonesia Wing Chun Federation

Korea Research Institute for Human Settlements
(KRIHS)

Innovación Ciudadana Oaxaca (LabICOax)
Institut Paris Région
Institut pour la Ville en Mouvement (IVM)
Institut pour la Ville en Mouvement (IVM)

Le Réseau Mondial des Villes Portuaires (AIVP)
Lima Cómo Vamos
Lincoln Institute of Land Policy

Practical Action Organization
Praveenlata Sansthan
Proyectos y Planeacion Integral (PPI)
Qatar Green Building Council (QGBC)
Queensland University of Technology, School of
Design (QUT)
Red Dot Foundation – Safe City
Réseau d’Echanges Stratégiques pour une Afrique
Urbaine Durable (RESAUD)
Réseau Projection Organization
Royal Town Planning Institute (RTPI)
Sampurna – New Delhi, India
São Paulo State Housing Syndicate (Secovi-SP)

Link Campus University - Rome

School of Planning and Development - Sushant
University, India

Local Governments for Sustainability (ICLEI)

SDG Kenya Forum for Urban Development

Lower Roxbury Coalition

Shehersaaz - Pakistan

Ltd Strelka KB

Slum Dwellers International (SDI)

Madras Chamber of Commerce and Industry (MCCI)

Smarter Than Car (STC)

Mayors for Peace

Smartly Social Entrepreneurship

Instituto Terroá

Metropolis

Société Francaise des Urbanistes (SFU)

International Council on Monuments and Sites
(ICOMOS)

Mistra Urban Futures

Socio-Economic Rural Advancement Committee
(SERAC) Bangladesh

Institute for Housing and Urban Development
Studies (IHS) - Erasmus University Rotterdam
Institute of Climate Change - The National
University of Malaysia (UKM)
Institute of Cultural Affairs - Benin (ICA)
Instituto de Arquitetos do Brasil (IAB)
Departamento de Alagoas

International Federation for Housing and Planning
(IFHP)

Mumbai Environmental Social Network (MESN)
New CityZens

Studien Institute Rhein-Neckar (STIRN) - City of
Mannheim

International Federation of Consulting Engineers
(FIDIC)

New York Academy of Medicine – International
Society of Urban Health

International Federation of Landscape Architects
(IFLA)

New York City Architecture Biennale (NYCAB)

Tehran Urban Planning and Research Center
(TUPR)

International Federation of Organic Agriculture
Movements (IFOAM) - AgriBioMediterraneo

Open House Roma (OHR)

Commission on Science and Technology for
Sustainable Development in the South (COMSATS)

Open Streets Cape Town (OSCT)

The Ecological Sequestration Trust (TEST)

parCitypatory Organization

Town and Country Planning Association (TCPA)

International New Town Institute (INTI)
International Real Estate Federation (FIABCI)

Plan International Organization		

Techo - Un Techo para mi País (UTPMP)
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TU Berlin, Department of Urban Development,
Campus El Gouna

University of Kyushu Japon, Faculty of Human
Environment Studies

TU Delft, Faculty of Architecture and the Built
Environment

University of Pernambuco (INCITI)

U for Urban Impact
United Cities and Local Government (UCLG)
United Nations Major Group for Children and Youth
(UNMGCY)

University of Sassari (UNISS)
University of St Gallen (HSG)
UrbaMonde
Urban Economy Forum

United Religions Initiative (URI)

Urban Innovation Studio (UIS)

Universidad Iberoamericana (IBERO) - Mexico City

Urban Insights Centre (Urban INC)

Universidad Técnica Particular de Loja (UTPL)

Urban Studies Programme - Chinese University of
Hong Kong)

Universita Degli Studi Di Napoli
Université Libre de Bruxelles (ULB) Faculté
d’architecture - La Cambre Horta
University of Alberta

Urban Synergies Group
Urban-ita Urban Design Studio
Visvesvaraya National Institute of Technology -

Nagpur, India
We Push Organization (PUSH)
Winam Grassroots - Kenya
Women in Informal Employment: Globalizing
and Organizing (WIEGO)
Women’s Environment and Development
Organization (WEDO)
World Evangelical Alliance (WEA)
World Vision Australia
World Wildlife Fund (WWF)
Young Earth Scientists Network (YES)
Zerofootprint
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WUC SPONSOR:

FOLLOW US
@urbancampaign

PROMOTE US

@unhabitatworldurbancampaign

#TheCityWeNeed

worldurbancampaign
World Urban Campaign

World Urban Campaign Secretariat:
United Nations Human Settlements Programme (UN-Habitat)
Advocacy and Campaigns Unit
External Relations and Partnerships Branch
UNHABITAT-WUC@un.org
www.worldurbancampaign.org

#UrbanThinkers
#ImaCityChanger

